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Uepkachkuil HalllOHAIBHUN YHIBepcHUTET iMeHi bormana XMenmsHUIBKOTO

Iovenuyk I'asimna MuxaiisriBHa
YepniBenpkuil HallioHaTHIN yHiBepcuTeT iMeHi FOpis denproBrnya

THE FORMATION OF “SILVER” AND CROSS-CULTURAL
ENTREPRENEURSHIP: GENDER AND AGE ASPECTS
OF THE SOCIAL CAPITAL INSTITUTE

CTAHOBJIEHHS «CPIBHOT'O» TA KPOCKYJbTYPHOI'O
NIANPUEMHULTBA: TEHAEPHUU TA BIKOBUHA
ACIIEKT IHCTUTYTY COHUHIAJIBHOI'O KAIIITAJY

Summary. The qualitative development of the institution of social capital is important in times of war and post-
war economic recovery of the country. The formation and development of ““silver”” and cross-cultural entrepreneurship
are components of the economic reconstruction of Ukraine, ensuring employment of the population and economic
activity of the country. The purpose of the article is to determine the main aspects of the formation of “silver”
business and cross-cultural entrepreneurship, to determine their characteristic features, to present the actualization
of social values, gender, age, mental, and cultural aspects. To achieve the specified goal, the work used methods
of analysis and synthesis, grouping, generalization, and comparison, which allowed for a comprehensive study of
scientific achievements on the issues of inclusive development of “silver” and cross-cultural business. The article
substantiates the place and role of the institution of social capital in the formation of “silver” and cross-cultural
entrepreneurship. The determinants of the development of these types of business are indicated. The authors offered
their own understanding of cross-cultural entrepreneurship, noting that in this type of entrepreneurship, employees
must take into account the fact that behavior and compliance with business rules may vary, and in cross-cultural
entrepreneurship it is necessary to apply a flexible approach to business management and take into account current
situations, possible constant changes. The gender and inclusive components of opening a cross-cultural and “silver”
business are considered. The chain of interaction of the key components of the process of developing a “silver”
business and cross-cultural entrepreneurship is presented. The practical value of the study lies in emphasizing that the
inclusive development of cross-cultural entrepreneurship is achieved through expanding cooperation, strengthening
the institution of corporate and interpersonal trust, and eliminating ethnic conflicts. The need for social mobility for
older people has become apparent.

Keywords: social values, inclusive development, “silver” business, cross-cultural entreprencurship, social
prestige, equality, accessibility, barrier-free.

AHoTauisl. SIKicHUI PO3BUTOK iHCTUTYTY COLIATBHOTO KaMiTally € BaKJIMBUM B YaCH BOEHHOTO Ta TOBOEHHOTO
BIJTHOBJICHHSI €KOHOMIKHM KpaiHu. CTaHOBIEHHS «CPiOHOT0» Ta KPOCKYNBTYPHOTO MiMPUEMHHUIITBA € CKJIAAOBUMU
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€KOHOMIYHOI BiJIOyI0BH YKpaiHH, 3a0e3eueHHsI 3aiHIATOCT, CKOHOMIYHOT aKTHBHOCTI KpaiHu. MeTa cTaTTi moJis-
rae B TOMY, 100 BU3HAYUTH OCHOBHI aCIIeKTH CTAHOBJICHHS «CPIOHOTO» Oi3HECY 1 KPOCKYIBTYPHOTO TiAPHEMHH-
IITBA, BU3HAUUTH iX XapaKTEPHi 0COOIUBOCTI, MPEACTABUTH aKTyali3alilo COIialbHUX IHHOCTEH, TeHCPHOTr0, Bi-
KOBOTO, MEHTAJILHOTO Ta KYJIBTYPHOTO acleKTiB. [Jisl OCATHEHHs BU3HAYCHOT METH B POOOTI BUKOPUCTAHO METOIU
aHaJi3y i CHHTE3Y, TPYIyBaHHS, y3araJbHEHHS, IIOPIBHSIHHS, IO JO3BOJIIIN KOMILICKCHO OIIPAIFOBATH HAYKOBI 310~
OyTKH 3 TUTaHb 1HKJITFO3UBHOTO PO3BUTKY «CPIOHOT0» 1 KPOCKYIBTYpHOTO Oi3Hecy. B ctaTTi 00rpyHTOBaHO Miclie Ta
POIb IHCTHTYTY COIIATBHOTO KaIiTally B CTAHOBJICHHI «CPiOHOT0Y» 1 KPOCKYIBTYPHOTO ITiIIPUEMHHIITBA. 3a3HAYCHO
JETEPMIHAHTH PO3BUTKY JaHUX BHUIIB Oi3HECYy. ABTOPH 3alpOIIOHYBaJIH BIACHE PO3YMIHHS KPOCKYJIBTYPHOTO ITij-
NPUEMHHUIITBA, 3a3HAYMBIIH, 110 B JAHOMY BUJII MiJIPUEMHHIITBA CIIIBPOOITHUKY MMOBUHHI 3BaXKaTH HA (PaKT TOTO,
110 MOBEIHKA Ta JOTPUMaHHs Oi3HEC-IIPABUII MOXKYTh PI3HUTHUCS 1 B KPOCKYIBTYPHOMY MiJIPHEMHHIITBI TOTPIOHO
3aCTOCOBYBATH I'HYYKHN ni):[xi):[ y Oi3Hec- ynpaBniHHi Ta BpaxoOBYBaTH IOTOYHI CUTYyallii, MOXKJIMBI MOCTiiHI 3MiHH.
PosriisiHyTo reniepHy Ta iHK/II03MBHY CKIIaJ0BI BIIKPUTTSA KPOCKYJIBTYPHOTO Ta «cpiOHOro» Gisuecy. Ilpeacrasie-
HO JIAHIIIOT B3a€MOIiT KIIOYOBHX CKJIaJIOBHUX IIPOLECY PO3BHTKY «CpiGHOro» Gi3Hecy Ta KPOCKYJIETYPHOTO mianpu-
emunuTea. [IpakTHdHa WIHHICTE JOCIIUKCHHS IOJISTae B AKLEHTYBAHHI TOTO, IO IHKJIFO3MBHHIA PO3BHTOK KPOC-
KyJTbTYpHOIO T AMPUEMHHLTBA JIOCSTAETHCS YePe3 POSIUIMPCHHSL CIIBIPALL, IOCHICHHS IHCTHTYTY KOPIIOPAaTHBHOL
1 Mi>KOCOOHUCTICHOT IOBipH, YCYHCHHS eTHIYHUX KOH(DIIKTIB. B yMOBax BOEHHOTO cTaHy Ha3pijia HEOOXiIHICTh CO-
LiaJIbHOI MOOUIBHOCTI ISl JIFOJCH cTapIIoro Biky. HayKoBIi CTOSTH Ha MO3UIIIT TOTO, 1[0 PO3BUTOK IHKIFO3HBHOTO

«cpiOHOTOY IMiIIPHEMHHIITBA CIPHSIE 3aHATOCTI cepell HaCeIeHHsT YKpaiHu, 0COOIHMBO JIFOJCH TPETHOTO BiKY.

KirouoBi cioBa: corianbHi IIIHHOCTI, IHKJIFO3UBHUI PO3BHUTOK, «CpiOHUI» Oi3HEC, KPOCKYIBTYPHE IiIIPUEM-
HHUITBO, COIIaIbHUIN MPECTHK, PIBHICTB, TOCTYIHICTh, 0e30ap’€pHICTS.

Problem statement. The path to the development
of “silver” and cross-cultural entrepreneurship and
compliance with gender and age equality passes
through the system of social values of society. In turn,
the institution of social capital can be considered a
determinant of the creation of intraorganizational,
inter-sectoral, and social values. Social capital through
trust, mentality, network interaction, emotional
intelligence, norms, and values forms a mechanism
of influence on the inclusive development of “silver”
and cross-cultural entrepreneurship.

“The silver economy forms a valuable market
for the needs and demands of older people and
accounts for approximately s of global GDP and
is progressing as an important component of the
entrepreneurial structure of European countries”
[10, pp. 123-124]. Older people continue to play
an important role in stimulating economic recovery
and promoting inclusive and social development in
united territorial communities. Using the potential of
older people in conducting entrepreneurial activities
allows you to endow business with signs of greater
social responsibility and gender equality, make it
more economically efficient, and contribute to the
development of territorial communities.

Analysis of recent research and publications.
B. Gannon and J. Roberts analyzed social capital
using data from a European survey of people in old age
and pointed to close relationships between health and
well-being [9, p. 899]. Researchers M. Woolcock and
D. Narayan attempted to answer the question of what
constitutes social capital and relations, indicated that
they are “influenced by strong ties within community
and weak networks outside the community... poverty
of communities, access to official institutions, external
non-governmental organizations, advisory services”
[17, p. 231, 233]. B. Wu devoted his research to
the study of individual and collective social capital
through the prism of social prestige [18].

The role of incubation centers as agents that can
help overcome barriers to inclusive entrepreneurship
hasbeen actively studied by scientists J. Karambakuwa
and S. Bayat. They concluded that incubation centers
can be used to work with socially isolated people to
help them create successful businesses [12, p. 126].
“Silver” entrepreneurship in the context of the
emergence of a “silver” economy and the study of
a more inclusive and age-diverse entrepreneurial
landscape was studied by scientists 1. Barkovic
Bojanic, A. Erceg, and J. Damoska Sekuloska
[2, p. 153]. Scientists D. Ilczuk, L. Dopierala,
and J. Bednarz sought answers to the question
“What motivates silver entrepreneurs, and what is
their entrepreneurial experience?” [11]. Scientist
T. Cannon proved in his research that “the older you
are when you start a business, the higher the chances
of the business being successful” [4, p. 30]. In his
publication, T. Cannon also indicated the barriers that
novice entrepreneurs need to overcome in order for
the business to be doomed to success.

In their study of inclusive entrepreneurship,
researchers M. Sarhan, and K. Aziz concluded that
inclusiveness can significantly reduce unemployment
and increase re-employment [14, p. 1]. Researchers
R. Bakker, and J. McMullen concluded in their
study that “entrepreneurship has the potential to be
an inclusive space that encompasses many types of
both traditional and non-traditional entrepreneurs...
including refugee entrepreneurs, entrepreneurs
with physical or cognitive disabilities, and older
entrepreneurs” [1, p. 1].

Scientists A. Engelen, F. Heinemann, and
M. Brettel analyzed existing research based on
surveys in the field of intercultural entrepreneurship
[7]. N. Ferreira and A. Dinis studied the socio-cultural
environment for doing business, revealed the features
of entrepreneurial orientation and their network
interaction, and studied entrepreneurial intentions [8].
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Researchers N. Dobreva, and S. Ivanov, studying
the cultural entrepreneur from a managerial point
of view, concluded that “he’s gradually becoming a
central figure in modern cultural processes, who has
the potential to meet the needs of the market and
audience, fill emerging business niches, and contribute
to the revival of cities and regions” [6, p. 23].

In our earlier publications, we have already raised
the issue of the specifics of the development of social
entrepreneurship through the prism of innovation and
inclusive development [21]. We have also managed
to reveal the specifics of rebuilding the Ukrainian
economy on the basis of innovative entrepreneurship
development and the emergence of Industry 5.0 in
the context of institutional and structural changes
and digital transformation [20]. At the same time,
a significant number of topical issues, such as
taking into account gender and age aspects in the
context of inclusive development of cross-cultural
and “silver” entrepreneurship, require additional
study and clarification. In particular, there’s no
clear interpretation of the content of cross-cultural
entrepreneurship and “silver” business.

The purpose of the article is to offer an
understanding of the economic category of “cross-
cultural entrepreneurship” and present the actualization
of the formation of “silver” entrepreneurship in
Ukraine; to determine the gender and inclusive
component of opening a cross-cultural and “silver”
business; to reveal ways to support the development
of “silver” and cross-cultural business in Ukraine.

Research methodology. To achieve the goal of
scientific research, a thorough and reliable database
was taken as the basis. A significant role belongs
to theoretical and research developments in the
inclusive development of entrepreneurship, presented
in scientific publications in rated and cited journals,
which is noted. This provides the work with relevant
materials on gender equality issues, which cover
a wide range of scientific works and the results of
in-depth research in various fields of knowledge,
contain substantiated concepts and hypotheses
regarding the formation of “silver” business and
cross-cultural entrepreneurship, their development
on the basis of inclusiveness and barrier-freeness, as
well as effective tools for achieving the goals of post-
war reconstruction of the economy of Ukraine.

The scientific work used various methods, in
particular the visualization method to present the
place and role of social capital in the formation of
“silver” and cross-cultural entrepreneurship and
the foundation of the post-war reconstruction of
the economy of Ukraine, as well as to demonstrate
the interaction of the components of the process of
development of “silver” business and cross-cultural
entrepreneurship. The comparison method helped to
present the features of both types of entrepreneurships.
The methods of analysis, synthesis, induction,
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and deduction were used to present the gender and
inclusive component of the opening of cross-cultural
and “silver” business.

Summary of the main research material. In the
partial reconstruction of the Ukrainian economy, it is
important to develop entrepreneurship among people
ofthethird age, the so-called “‘silver entrepreneurship”.
This’s due to the fact that the number of pensioners
in Ukraine in the last 10 years has fluctuated at the
level of 10 million, which in conditions of martial
law creates a large burden on the Pension Fund
of Ukraine. The amount of pension payments for
35%—-40% of Ukrainians is so meager and “eaten up”
by inflation that this class of the population is below
the poverty line and requires constant subsidies from
the government of the country.

Ukrainian scientist A. Zhukovska sees “silver”
entrepreneurship as “entrepreneurial activity carried
out by people after retirement in order to realize
their potential and achieve both individual and social
benefits” [19, p. 117]. And under cross-cultural
entrepreneurship, she suggests understanding “some
entrepreneurial activity carried out by migrants
and internally displaced persons in order to adapt
to a new environment and way of life and achieve
both individual and social benefits” [19, p. 117].
We consider the definition proposed by researchers
N. Dobreva and S. Ivanov, who define cultural
entrepreneurship as the activity of creating a cultural
business and bringing to the market cultural and
creative products and services that contain cultural
value, but also have the potential to generate financial
income [6, p. 23]. In general, “entrepreneurship is a
systemic phenomenon that requires people who are
willing to take risks and take on the challenge of
creating and developing an enterprise” [5, p. 10].

The literal translation of the part “cross” in the word
cross-cultural is translated from English as “cross” as
the verb “to cross”, and as an adjective it is interpreted
as “cross-sectional”. Based on this, we will give our
explanation of the economic category “cross-cultural
entrepreneurship”. Cross-cultural entrepreneurship is
understood as a systematic, independent economic
activity carried out at one's own risk, and is also one
of the types of business activity aimed at making a
profit, and its employees are people with different
cultural values, traditions, and customs of conducting
international and domestic business operations, who
are socialized and adapted by studying the business
behavior of their employees. We believe that in
this type of entrepreneurship, employees must take
into account the fact that behavior and compliance
with business rules may vary, so in cross-cultural
entrepreneurship it is necessary to apply a flexible
approach to business management and take into
account current situations, possible constant changes.

The characteristic features of social capital are
influenced by the cultural traditions of regions and
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countries. This capital is constantly influenced
by individual and collective interests. For the
development of cross-cultural entrepreneurship in the
country, the institutions of freedom and law must be
strong. In general, entrepreneurship is “a key solution
for economic growth, business growth, and job
creation” [14, p. 1].

Culture shapes innovation and entrepreneurship.
We are talking about the correspondence of culture, or
its inconsistency, about the culture of social support
and culture as a boundary condition [16, p. 277].
The scientist S. Ute writes that “individualistic
cultural values contribute to innovation” [16, p. 288],
in addition, he emphasizes that “innovation as an
activity causes variations... such activity involves
experimentation and is guided by individual
initiative, and it would be more legitimate in cultures
that practice individualism, and in cultures with loose
social norms that tolerate deviations” [16, p. 289].
We have attempted to present the place and role of
the institution of social capital in the formation of
“silver” and cross-cultural entrepreneurship in Fig. 1.

Analyzing Fig. 1, it’s worth noting that the
development of the institution of “social capital is
largely associated with health and well-being...
social capital is a multidimensional concept, and it
should not be reduced to simple indicators of social
participation or general trust” [9, p. 913]. “There are
potentially close relationships between social capital,
cross-border knowledge search, and innovation
performance” [13, p. 2]. The inclusive development

of cross-cultural and “silver” entrepreneurship
depends on social prestige in certain social groups
and social networks, related proximity of values,
and geographical and industrial proximity. The
interpretation of “social prestige implies a rational
assessment of reliability, qualification compliance,
and homogeneity, which are integrated into the social
construction of cognitive trust” [18, p. 1, 5], which
is extremely important for the inclusive development
of cross-cultural and “silver” entreprencurship.
The phenomenon of silver entrepreneurship is
characterized by a combination of such dimensions
as social, economic, and psychological [11].

When making decisions about starting a business,
senior citizens are influenced by: the actual level of
pension payments, the amount of savings; the ability
to receive funds from various funds that were used for
“retirement”’; free time and the absence of burdensome
obligations towards children, because they are
adults and independent; the presence of extensive
work experience from previous places and a base of
communications with colleagues from previous places
of work, which facilitates the path to self-employment;
the absence of age restrictions in the legislation for
people who have retired to open their own business
[2, p. 166]; changing views of silver entrepreneurs
towards aging [2, p. 168]. People who start a business
between the ages of 40 and 50 have a lower sense of
technological alienation than those who are over 60.
People aged 40 have a greater sense of perceived
control over behavior and self-efficacy [11].

Access to social
protection and

Eliminating age
discrimination and

Expanding participation
in the adoption of

Collective
agreements and

rights cyberbullying economic business issues | social partnership
: ) T f
Experience, trust, T T Morality, way of
desire to live and “Silver” Cross-cultural life, education,
be needed, values |¢] entrepreneurship entrepreneurship science, art,
that are professed 4 L religion

Social Capital Institute

v

!

Basic components, foundation

Social norms, social infrastructure
and potential

Social perceptions, acquired skills
that enhance collaboration in
business and improve the self-
organization of the individual in the
business environment

Material culture (the world of things
created by the labor and intelligence of

people)

Spiritual culture (the world that
provides society with a system of
knowledge and guidelines, namely:
customs, traditions, knowledge, ideas)

PFigure 1 — The place and role of the institution of social capital
in the formation of “silver” and cross-cultural entrepreneurship

Source: author s scientific opinion
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To open “silver” and cross-cultural entrepreneur-
ship, “fresh” ideas are needed, which throughout the
entire incubation process, as well as their business
operations and business growth, will be constantly
improved and embedded in a complex and multi-
layered cultural environment [3, p. 985]. “Social
capital provides companies with ways to search
for heterogeneous knowledge across borders, and
heterogeneous knowledge obtained as a result of
cross-border knowledge search can contribute to
the absorptive capacity of firms and, ultimately,
improve their innovative efficiency” [13, p. 2]. The
chain of interaction of the key components of the
development process of “silver” and cross-cultural
entrepreneurship is presented in Fig. 2.

Senior entreprencurs seek to address market
needs that mainstream entrepreneurs overlook
due to a lack of awareness or understanding of the
challenges faced by non-traditional minorities. Senior
entrepreneurs often operate from a lack of income and
the availability of free time in retirement. For these
reasons, senior entrepreneurs envision new products
and services that benefit market niches related to their
own challenges, needs, and opportunities [ 1, p. 6]. The
social capital of older people can help digital cross-
cultural firms to implement cross-border knowledge
search and develop absorptive capacity. “Silver”
entrepreneurship can effectively use heterogeneous
knowledge to improve its innovation performance
[13,p. 1].

The development of inclusive “silver” entrepre-
neurship promotes employment among the
population of Ukraine, especially the elderly. “Silver”
entrepreneurship creates new jobs, stimulates
economic recovery, and increases the participation
of pensioners in the labor market. “Silver”
entrepreneurship in Ukraine should be supported by
creating appropriate institutional conditions for the
development of a policy of accessible, “cheap” loans

and promoting the implementation of professional
training programs for pensioners in business and their
acquisition of digital and computer literacy skills and
business skills. Training should be continuous and
systematic, with a gender-sensitive approach to the
age group of digital business education seekers. The
gender and inclusive components of opening a cross-
cultural and “silver” business are presented in Fig. 3.

Analyzing Fig. 3, it is worth emphasizing
that training centers “can promote inclusive
entrepreneurship and enhance social integration” of
older people by “providing them with equal learning
opportunities to start and manage a business” [12].
ICT skills can positively influence cultural capital
and entrepreneurial intentions through the mediation
of entrepreneurial self-efficacy [15, p. 151].

Educational institutions and business incubators
can promote inclusive “silver” entrepreneurship by
providing learning opportunities for marginalized
individuals, as well as by opening up local markets,
fairs, and networks for them. Training centers
should offer educational programs that allow them
to adapt to different types of people depending on
their own business experience, education level, and
interests [12]. If seniors have business ideas, training
centers should focus on helping people to practically
implement their ideas.

Accelerated development of cross-cultural
entrepreneurship can occur with the support of various
funds for business consolidation and full involvement
in social forums. Cross-cultural entrepreneurship
should become “visible”. It makes sense to work
on the procedure for simplifying the regulatory
regulation of cross-cultural business. Some tools
and ways to support the development of “silver”
and cross-cultural entrepreneurship in Ukraine are
presented in Fig. 4.

To develop cross-cultural and  “silver”
entrepreneurship in Ukraine, it’s worth going the

Providing incentives, supporting business
initiatives, age and gender mainstreaming

/

N\

Taking into account social and
psychological phenomena of different
cultural groups in business

Information and educational support

business

\ Interpersonal communication and a set of
various forms of business relationships taking
into account cultural differences

for “silver” and cross-cultural

Creation of technical
meetings and working
advisory groups

\ Social mobility in the system of
social stratification

Remote work /
opportunities

Figure 2 — The chain of interaction of key components of the process
of developing “silver” business and cross-cultural entrepreneurship

Source: compiled based on the author's observations
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Venture investment,
business angels

Encouragement and promotion
through the removal of administrative
barriers and institutional and
organizational support

Developing digital
financial inclusion

L

Opening a “silver” and cross-
cultural business

=

Gender-responsive
budgeting

Investing in Tax .
. . . Equality and
retraining programs incentives, : .
ransparency in pay
grants

——

Inclusive business
support policy

Figure 3 — Gender and inclusive components of opening
a cross-cultural and “silver” business
Source: compiled based on the author s ideas

Some tools and ways to support the development of “silver”
and cross-cultural entrepreneurship in Ukraine

Institutional support for leadership in
“silver” and cross-cultural business,
empowerment and economic
opportunities through participation in
international grant projects

Eliminating gender-based
discriminatory biases and achieving
gender equality through the use of
digital tools and accessibility

Access to financing through
crowdfunding platforms, investing in the
digital potential of the older generation

State support for cross-border
cooperation between entrepreneurs
from different countries in terms of

doing business and exchanging
technical knowledge

Support through social media,
volunteering, mentoring, advertising,
media. Formation of a digital
ecosystem of a cross-cultural
entrepreneurship business community

Work-life balance. Social partnership
and collective bargaining

Figure 4 — Tools and ways to support the development of “silver” and cross-cultural
entrepreneurship in Ukraine

Source: compiled based on the author's ideas

way of strengthening social relations of communities
and formal innovative development institutions,
developing a strategy for developing cross-cultural
entrepreneurship through expanding cooperation,
strengthening the institution of corporate and
interpersonal trust, and eliminating ethnic conflicts. In
the conditions of martial law, the need for developing
social mobility for older people has become apparent.

“Corporate ties based on social capital facilitate
the free flow of knowledge between firms and
make cross-border knowledge seeking accessible.
In addition, cross-border knowledge seeking brings

heterogeneous knowledge to firms to improve
innovation efficiency” [13, p. 2]. “Cross-border
knowledge seeking, as a means for companies to
proactively implement knowledge management, can
obtain valuable technological and market knowledge
(including information and resources) from the social
networks in which firms are located” [13, p. 4]. Amore
open network of trust helps to form a network of trust
relationships on a large scale, and social prestige
becomes an important means of building social trust
[18, p. 7] in the course of the emergence of cross-
cultural and “silver” entrepreneurship.
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Conclusions. Inclusive development of cross-
cultural and “silver” entrepreneurship can be achieved
through the work of the Institute of Tolerance for
Diversity and Strengthening Working Relationships.
The presence of a high level of trust in official
institutions in the country, security, and the value of
life are key conditions for the involvement of senior
citizens in the development of entrepreneurship in
Ukraine. Thedevelopmentof*silver” entrepreneurship
depends on the technical skills that senior citizens
possess and their entrepreneurial abilities.

When developing cross-cultural entrepreneurship,
it’s worth considering the need for -constant
intercultural training in order to understand the work
in the market. Pursuing the goal of effective business,
it is worth relying on cultural awareness, which would
eliminate possible conflicts between employees and

potential buyers. It makes sense to tolerate respect
for cultural differences among employees of a cross-
cultural enterprise, which will be manifested when
entering foreign markets with products of its own

production.
Further research should be conducted to
scientifically  substantiate the socio-economic

effects that older people can receive by working in
business via the Internet. Further study of the role of
social capital for the development of cross-cultural
entrepreneurship in the context of the digitization of
business processes and their consequences is needed.
It is important to focus further scientific attention
on clarifying the question of how older Ukrainian
migrant entrepreneurs contribute to the dynamics and
sustainability of the entrepreneurial ecosystem of the
host country.
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